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Hello, nî hâo & merhaba!

Looking to introduce your brand to a wider, more diverse audience but uncertain about the best marketing 
approach? Dramatically improve your visibility by joining us as a sponsor of International Institute’s Festival 
of Nations in 2009! 

The Institute’s Festival of Nations is our region’s premier multicultural event, annually drawing more 
than 100,000 visitors. Our culturally diverse, upscale audience - more than 40% of whom come from 
immigrant and other multicultural households - hails from over 80 zip codes. Festival of Nations offers you 
unparalleled access to these specialized and otherwise difficult-to-reach target markets.

Contribute to strengthening your community by becoming a 2009 Festival of Nations sponsor. Meanwhile, 
associate your brand with a top quality, authentic event that features an unmatched array of ethnic music, 
dance, food, sports, and crafts for all ages. It is a cost-effective yet fun-filled way to:
 Promote your products and services to a wider audience;
 Expand your employee recruitment opportunities; and, 
 Strengthen your brand’s link to diversity and multicultural awareness.

Let’s talk about ways to get your organization involved in a creative and high impact way. After all, 
Festival of Nations is everybody’s party!

Please join with us to make the International Institute’s 10th Anniversary Festival of Nations our region’s 
biggest and best celebration ever!

There are many options and the International Institute has the �Áexibility to work with you to make a 
sponsorship worthwhile. Please review our information and talk with us about working toward the best 
Festival of Nations for everyone. Your perspective and commitment are crucial to us, so we look forward to 
speaking with you soon. 

Sincerely, 

Ann Rynearson, Ph. D      Kate Howell
Senior VP of Culture and Community     Community Relations Manager 
Festival of Nations Director
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What? The region’s most fantastic annual multiethnic event! Join us for a fun-filled weekend of dance, music, 
food, cultural exhibits, folk art demonstrations, and gift booths. Produced by the International Institute of St. 
Louis and 125 community organizations. 

Where?Tower Grove Park on the City’s South Side, with convenient access to I-44, I-55 and Highway 40.The 
event is located at S. Grand and Arsenal St. For parking, use our complimentary shuttle service.

How much? Admission and entertainment are free; food and gifts are individually priced.

Take a trip around the world right here in St. Louis! 

About the International Institute St. Louis: Celebrating its 90th Anniversary in 2009, the International 
Institute has a long history of connecting immigrants with the wider St. Louis community through events like 
Festival of Nations. The agency is a catalyst for economic development in St. Louis, with a small business center
for immigrant entrepreneurs. Top notch education and social services are also available. Learn more about the 
International Institute at www.iistl.org.

The International Institute’s
FESTIVAL OF NATIONS 

BY THE NUMBERS

2006 - 60,000 visitors
2007 - 80,000 visitors
2008 - 100,000 visitors
2009 - The sky’s the limit!

Fast-
growing 

attendance!

IN 2008

40% of visitors were of ethnic or racial minorities

70% of adults have college degrees & $50,000+/yr income

20% were 18 or younger

90% resided in STL city or county

55% were first time visitors

In all, visitors came from 80 zip codes!
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Why sponsor the International Institute’s Festival of Nations?

Demonstrated, proven return on investment...
A survey conducted by the International Events Group, Inc. (IEG), a worldwide authority on the sponsorship 
industry, revealed festivals have a higher audience loyalty than NASCAR! The survey further concluded that 
78% of companies agree that participating in festivals has a measurable impact on consumer sales of their 
product and they provide the most conducive environment for experiential sampling. With its growing audience 
and ever- increasing publicity, Festival of Nations offers a wide range of sponsorship opportunities to meet your 
marketing goals. 

Unique, family-friendly fun...
Annually in August, more than 100,000 people converge on shady, tree-lined Tower Grove Park for two days of 
non-stop music and dance, and the most diverse food selection in town. Your sponsorship helps keep the festival 
FREE!

Our community and volunteer support is outstanding...
The International Institute’s Festival of Nations management team of award-winning staff and seasoned 
volunteers work year-round to ensure the smooth running of the festival. Large companies, area businesses and 
local residents also give their time and effort during the festival providing 400+ volunteers. Because the Festival 
of Nations is a free gift to the community, it further relies on the generous financial contributions by many of 
the nation’s leading corporations.

Facts and figures
Years of operation – Festival of Nations 10
Volunteer hours dedicated to FoN 1,100
Community organizations involved +125
Countries represented +50
Value of Festival of Nations marketing campaign $75,000+
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Sponsorship Levels

Benefits

Global
(presenting)

$30,000
Continental

$15,000
National
$7,500

Regional
$4,000

Community
$1,500

Industry/Product Exclusivity X
Name/Logo on program cover X
Logo on directional signage X
Hours of staff consultation services 4 2
30 second spots on IISTL Podcast 6 3
Area naming rights X X X
Logos on other signage/advertisements 100% 75% 50%
Sampling/couponing privileges X X X X
Logo/link on web site for 1 yr X X X X X
Mainstage announcements 30 15 10 5 2
On-site banners 4 3 2 1 1
10’x10’ Sponsor space (table, tent, etc.) 2 1 1 1
Event t-shirts 8 6 4 2 2

Forest (Main) Stage
World Music Stage
Folk Grove Stage

Beer Garden
Family Arts & Crafts
Village Green

Crafts Kaleidoscope 
International Food Court
Gift Bazaar

Area naming opportunities:

During this event, and for a full month prior, we give you the opportunity to put your image and your 
product directly in front of hundreds of thousands of potential customers. Your company may 
benefit from many of the following festival-related promotions:

�ƒ High traffic locations within festival grounds
�ƒ Sampling or couponing
�ƒ High visibility signage
�ƒ Use of event name in product promotion

Depending on your level of involvement, your advertising message will be seen during the festival’s 
promotional period. We’re reaching families and young adults who are actively interested and involved in 
arts and culture. This targeted audience will see your message in a dynamic, unique and attentive 
environment that will help promote your product or service.
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Our visitors say...

We enjoy seeing how everyone feels as one community.

Great work with giving everyone a chance to learn about each other & culture.

Keep it up! This is absolutely a great event!

We live in the neighborhood, and appreciate raising awareness of the human resource here.

The festival just keeps getting better every year!

It's a wonderful event; we need more things like this.

This is our favorite St. Louis festival; the food and music are such fun!


